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THEY (WOMEN) MARK THE LINE 
 
The Spanish design is redrawn in female hands, a revolution that focuses on a 
way to make the coexistence of styles that speak a cosmopolitan language. 
This is the story of five women who have pointed the road. For Anatxu 
Zabalbeascoa 
 
If the world of architecture has been, and remains, an area traditionally male 
chauvinist, the design resists that typecasting. The emergence of studies and 
the professionalization of the designers coincides with the widespread 
incorporation of women into the workforce and their access to higher education. 
The result? A gradual transformation that has made today in schools of design 
has more women than men. 
The stereotype says that women are more daring, able to take more risks with 
the forms and materials, but also more realistic when allocating the interior 
space or invest the client's budget. And that's like. 
But beyond the ingenuity, the caution, the difference or excellence, what is 
striking about the work of Spanish designer women, is the peaceful coexistence 
of different styles. Elegant and exquisite, bold and quirky, witty, imaginative, 
versatile and cosmopolitan, the range of possibilities springing from their  
imagination understands and anticipates all possible ways of living. 
 
This Madrilenian lady has had a passionate relationship with the design. She 
arrived to the world of interior design by chance when, in the late sixties, 
decided to study what was then called new professions. She lived the wake of 
the seventies interfered in hippy revolution and moved to Barcelona when 
members of the commune where she lived decided to move. 
 
Lola embarked on a move in that soon accompany her first child, who was 
twenty years old, in 1972. Since then, her working life was a pilgrimage to 
various companies and projects until her personal life took a new turn one 
hundred eighty degrees dragged, "as always has happened to me," her 
professional life. 
"In 1985, I had a great couple and four beautiful sons; knowing that I was risking 
my professional career, I chose to care for them." By then it was clear her 
vocation: "My passion for design was unmistakable. I tried to maintain some 
connection with it and I started to design and build sets for commercials. She 
worked in the wild, but only one week a month. " 
 
Then Lola began testing new materials: plastic, corks, and showy elements but 
economic and easy to apply. That marks, the dislocation of materials and 
shapes and not having fear of loud or shocking, would as a stamp of their way 
of doing. In 1993, the professional organization of this designer life-foundered, 
sank: "the television producer who worked for went to Argentina and I wont go 
back to work on interior design because my children had grown enough. 
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It was not easy, but I think the fictional scenarios of advertising, fantastic and 
unreal, gave me wings. I was brimming full of ideas, although the disconnection 
with customers and industry made me a nonexistent value. "The new change 
came with the exhibit of Casadecor in 1998. "I decided that if I passed 
unnoticed devote myself to something else, but its impact has helped me and 
made me the industry had in mind. 
 
I started to have few opportunities but enough. "Of her works she did highlight a 
hostess bar in a town near Barcelona. "The proposal surprised me, but I 
realized that I could say something different, even denouncing the cynicism that 
exists between prostitution and society." Lola remains a fervent advocate of 
love and peace: "I've always wanted my clients and suppliers want me. 
I believe that love is the force that moves me. Although it is a utopia to get it in 
today's world, I fight because it is so. The best thing about my job is that my 
clients and people I work with are always unique and special people, the worst 
that I have still few and a host of projects and ideas exploding in my head. " 
 
 
 
LOLA LAGO: The irreverent pop. 


